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Entertainment and media 
market to expand at 4.6% 
CAGR to reach USD 2.93 
Trillion by 2026



The Media and Entertainment (M&E) 
sector in India grew to ₹2.78 lakh crore 
in 2025 and is projected to continue 
strong growth towards ₹3.3 lakh crore 
by 2028. AVGC is a prime contributor to 
this sector.

The number of connected smart 
televisions has increased to approximately 

40 million units in 2025, up from 30 
million in 2024. 30% of the content viewed 
on these screens is gaming, social media 

and short-video content.

India remains one of the world's largest 
online video markets. In 2025, digital 

media crossed ₹1 trillion in revenues for 
the first time, driven by streaming 

services and free video platforms such 
as YouTube.

The Indian gaming industry is projected 
to reach ₹28,800 crore in 2026, 

continuing its strong growth trajectory. 
The sector is expected to reach ₹31,600 

crore by 2027.

The Animation & VFX segment is 
projected to reach ₹14,700 crore by 
2027. Indian VFX studios continue to 

contribute to globally acclaimed 
productions and remain among the 
fastest-growing segments of India's 

AVGC ecosystem.

India's OTT sector continues to expand 
rapidly. Video OTT subscriptions reached 

216 million across 143 million 
households in 2025, driven by premium 

entertainment and sports content.



Advertising is facing 
the dawn of a new era. 

Online ads are 
proliferating and 

attracting an increasing 
share of advertising 

budgets. In 2025, 
Indian advertising 

revenues grew to ₹1.5 
trillion, while 

Out-of-Home (OOH) 
media grew by 13%, 
driven by premium 

locations and digital 
displays.

The Animation and VFX 
(Visual Effects) 

segment continues to 
be one of India's most 

important creative 
industries. In 2025, the 
segment grew by 2%, 

while increasing 
domestic demand for 

VFX, gaming and 
post-production 

services continued to 
strengthen India's 
AVGC ecosystem.

India has immense 
history of art and 

cultures, one of the 
largest collections of 

cultural heritage which 
includes songs, music, 

dance, theatre, 
paintings, performing 

arts, etc.
The visual art industry 
which encompasses 
paintings, sculptures, 
photography etc. was 

estimated at 1,703 
Crore in 2019.

The adoption of digital 
technology in everyday 

life continues to 
transform 

entertainment, 
education and social 

interaction. Digital 
media became the 

largest M&E segment in 
India in 2025, crossing 
₹1 trillion in revenue for 

the first time. Paid 
video subscriptions 
reached 216 million 
across 143 million 

households.

The radio industry in 
India continues to 
adapt to changing 

consumption habits. In 
2025, radio revenues 

stood at approximately 
₹2,300 crore, while 

non-advertising 
revenues accounted for 

nearly 25% of total 
segment revenues, 

reflecting 
diversification beyond 
traditional advertising.

The Indian film industry 
remains one of the 

world's largest 
producers of films. In 
2025, film revenues 

reached a record 
₹20,500 crore, with 

more than 1,900 films 
released and 37 films 

earning over ₹100 crore 
at the box office.



The gaming sub-sector 
continues to be one of 

the fastest-growing 
segments of India's M&E 

industry. The Indian 
gaming market is 

projected to reach 
₹28,800 crore in 2026, 

driven by mobile gaming, 
esports, in-app 

purchases and increasing 
smartphone penetration. 
Mobile gaming remains 
the dominant platform, 

followed by PC and 
console gaming.

Print Media remains an 
important medium of public 

communication in India, 
comprising newspapers 

and periodicals published 
in multiple languages. 
Despite digital growth, 

India continues to be one of 
the world's largest 

newspaper markets, with 
print revenues reaching 
approximately ₹22,000 

crore in 2025, supported by 
advertising and circulation 

revenues.

The Events & Live 
Performance segment 
has witnessed strong 

post-pandemic recovery. 
In 2025, the segment 

crossed ₹13,000 crore in 
revenues, driven by 
concerts, cultural 

festivals, corporate 
events and experiential 

entertainment. Live 
events continue to attract 
large audiences alongside 

digital engagement.

India's Sound & Music 
sector continues to 

grow steadily with the 
expansion of streaming 

platforms and digital 
consumption. In 2025, 

the music segment 
generated 

approximately ₹3,200 
crore in revenue, 

supported by 
subscriptions, 

advertising and 
licensing income.

Television remains one 
of India's largest M&E 

sub-sectors and 
continues to reach 

millions of households 
across the country. In 
2025, the television 
segment generated 

approximately ₹68,800 
crore in revenues, with 

income primarily 
derived from 

subscription and 
advertising streams.

India's theme and 
amusement park industry 
continues to expand with 
growing domestic tourism 

and rising consumer 
spending on leisure 

activities. The segment 
witnessed strong growth 

in 2025, driven by 
increased footfalls, 

destination entertainment 
and family recreation 

experiences across major 
cities.



+ India has a remarkable talent pool possessing talents in M&E Industry and receives a huge chunk of 
investment from all around the globe, such as from big companies like Facebook and Google who 
invests a lot in the Indian gaming industry, digital media and advertisement.

+ India's AVGC-XR sector has emerged as a global hub for animation, VFX, gaming and immersive 
content. Indian studios contribute to major international productions and the sector is projected to 
become one of the fastest-growing segments of the creative economy by 2028.

+ The animation services market in 2019-2021 continued to be dominated by outsourced projects from 
television and film sectors, which accounted for around 85 per cent of the total animation services 
turnover in India.

+ In the Gaming sector, markets like Korea, Israel, Australia, New Zealand have opened for India to service 
and deliver projects across. There is a continuous supply of talents from India to these countries 
towards development services.

+ The number of connected Smart TVs in India have crossed 40 million households in 2025-26, with 
gaming, social media, short-form video and streaming content accounting for a major share of viewing 
time.

+ India's OTT ecosystem continues to expand rapidly, with 216 million paid subscriptions across 143 
million households in 2025, driven by premium content, sports and regional-language programming.
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The Media & Entertainment Skills Council (MESC), established in 
2012, is a Not-for-Profit Organization under the Ministry of Skill 
Development & Entrepreneurship, dedicated to enhancing skill 
development in the Media & Entertainment sector. Initially funded by 
the National Skill Development Corporation (NSDC) and incubated at 
the Federation of Indian Chambers of Commerce & Industry (FICCI), 
MESC operates as an awarding body with the National Council for 
Vocational & Education Trainings (NCVET). MESC boasts a strong 
governing council board comprised of top industry leaders and 
professionals representing the 12 sub-sectors within the Media & 
Entertainment industry. The council, with its wealth of expertise and 
experience, guides MESC in its mission to align training standards 
with industry needs and foster innovation across all sectors. Under 
their stewardship, MESC has been able to adapt swiftly to the evolv-
ing demands of the industry, ensuring that its initiatives remain 
relevant and impactful. Empanelled 
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RPL RECOGNITION OF
PRIOR LEARNING

In partnership with the Assam Skill Development Mission 
(ASDM), MESC has successfully recognised and certified 
over 30,000 traditional folk artists through Recognition of 
Prior Learning (RPL), preserving cultural heritage while 
empowering communities through formal skill recognition.

PRESERVING INDIA'S CULTURAL TALENT

12,000 BIHU ARTISTS CERTIFIED.

Recognising traditional talent and contributing to the historic 
Guinness World Record-setting Bihu performance.

OVER 8,000 JHUMOIR ARTISTS CERTIFIED.

Recognising traditional talent and contributing to the historic 
Guinness World Record-setting Bihu performance.

BIHU ARTISTS – ASSAM (2023)

JHUMOIR ARTISTS – ASSAM (2025)
OVER 10,000

BODO ARTISTS.

At the historic Bargumba Festival 
in 2026, MESC certified

BODO ARTISTS
BARGUMBA FESTIVAL, ASSAM (2026)

















SANKALP INDUSTRY
CONCLAVE 2026

MANTHAN ROUNDTABLE 2026

In March 2026, the Media & Entertainment Skills Council 
(MESC) and the Indian Institute of Creative Skills convened 
the Sankalp Industry Conclave at the International Film 
Festival of Delhi (IFFD)

Hosted by MESC in collaboration with the Centre for Education 
Growth and Research (CEGR) at the Indian Institute of 
Creative Skills, Delhi.
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SPECIAL MARCH
2026 EDITION
Media Talk Back, 
titled "The Rise of 
India’s Creator 
Economy" was 
launched at the 
Sankalp Industry 
Conclave 2026 
(IFFD) in presence of 
Hon’ble Minister Shri 
Kapil Mishra, Mr. 
Sandeep Marwah, 
and other 
distinguished 
leaders from the 
Media & 
Entertainment 
fraternity.



Komal Panda - Industrial Design Technology
Komal Panda's exemplary performance at World Skills Asia Taipei 2025 
brought home a Bronze Medal for India in Industrial Design Technology.












